
It’s only by employing a diverse and completely inclusive 
workforce that we can meet the needs of all our consumers. 
Globally, we employ more than 138,000 people – about a 
quarter of these work in Western Europe. Our headquarters 
in Geneva is a great example of our diverse workforce which 
includes 68 different nationalities.

A career with P&G is very rewarding and as you’d expect, more 
than a little challenging. But we’re passionate about creating 
a good work-life balance (we offer various flexible working 
arrangements) and about supporting personal development so 
that our people can reach their full potential. Because of this, 
P&G is recognised as an employer of choice in many countries in 
Western Europe. 

As well as caring about our own people, we also work hard for 
the communities in which we do business. P&G people – both 
past and present – have long worked as volunteers on projects 
within their own communities and beyond. This year, we 
contributed more than $125 million (€96 million) in cash and 
product to communities around the world. And at the same time 
we helped 50 million children in need. 

Beyond our brands

Our people are very important to us. 
And so are our communities.

We help children 
to Live, Learn and 
Thrive, wherever  
they are in the world.

Ensuring a better quality of life for everyone, now and for generations to come.

Designed to grow... sustainably

Over the past decade, P&G has made good progress.  
We’re helping to save energy and reduce greenhouse 
emissions through products like Ariel Cool Clean that 
reduce energy use by washing at lower temperatures.  
We’re helping children in need through our Live, 
Learn and Thrive corporate cause. And we’re 
providing clean, safe drinking water in developing 
countries and in times of natural disaster.

As we look towards the next 170 years and more, 
we are designing Sustainability even more deeply into 
the way P&G does business: through our Purpose, 
products, operations and relationships.

We are embedding Sustainability in our 
Company Purpose, which makes it explicit that 
we are focused on improving consumers’ lives 
“now and for generations to come”. In a Purpose-
driven company like P&G, this addition is enormously 
important. It will provide inspiration and guide choices 
and actions throughout our Company.

We are designing Sustainability even more 
deeply into our products, packaging and 
operations. Our focus is on providing products and 
services that don’t require consumers to make choices 
between Sustainability and their need for performance 
and value.

We are leveraging our expertise and 
relationships to create new opportunities and 
new approaches.  As a member of the Dow Jones 
Sustainability Index since its inception and as a partner 
with the world’s leading retailers, NGOs and others, 
P&G can help bring tremendous resources to some of 
the toughest sustainability challenges.

Sustainability in action 

Cool Clean detergents save energy
P&G has launched Dash Cool Clean in Italy, Ariel Actif à Froid in France 
and Ariel Cool Clean in the UK, along with campaigns to help consumers 
change their energy consumption habits. The Cool Clean detergents 
encourage consumers to wash at lower temperatures in order to save 
energy, which still gives them brilliantly clean clothes. By washing at a lower 
temperature, consumers can save 41% of the energy used in the 
wash cycle. 

Sustainable Operations
A P&G global engineering project is focusing on designing and constructing 
sustainable manufacturing and distribution centres and transporting finished 
product in a sustainable way. 
 
A critical pilot in 2007 was the development of the “Big Box” Distribution 
Centre in Amiens, France. This is the biggest conventional distribution centre 
in Western Europe, about 600,000 square feet, able to store 70,000 pallets 
of P&G products.

The Amiens distribution centre incorporates the best thinking on sustainable 
design, from within P&G and outside. Examples of sustainable solutions 
adopted at the distribution centre are:
– solar panels for hot water supply and photovoltaic cells for 

energy production
– windmill turbine to produce up to 10% of the energy needed on site
– natural light via translucent roof panels (energy savings up to 30%)
– energy efficient fluorescent lighting, daylight dimming and motion 

detection (energy savings up to 70%)
– forklift trucks with AC regenerative motors (the battery is recharged

when the forklift’s mast comes down), yielding energy savings up to 30%)
– recyclable wall and roof cladding panels
– carpet with 80% recyclable yarn
– wood from sustainable tree plantations
– local vegetation

For more information about P&G’s approach to sustainable 
development please visit our website at www.pg.com/sr  

To learn more about P&G:
Visit us online at: www.eu.pg.com

Live, Learn and ThriveTM  is our global corporate cause that 
helps focus our energy on helping children in need, wherever  
they may be. In Western Europe, we bring this cause to life in  
all countries where we operate.
 

Pampers joins forces with UNICEF
Every year, maternal and neonatal tetanus kills more than 
30,000 mothers and 140,000 babies around the world. Most of 
those affected live in remote areas in the poorest countries. By 
purchasing Pampers nappies, parents in Western Europe were 
able to support a campaign aiming to save the lives of thousands 
of mothers and their unborn children. This campaign has meant 
that P&G, through its Pampers brand, has been able to help 
UNICEF provide up to 30 million vaccinations for those at risk of 
the disease.

Community Relations
P&G employees are actively involved in community projects 
wherever we are based. In Switzerland, for example, employees 
of 40 different nationalities created an international cookery book 
sharing their favourite recipes. Proceeds raised from the cookery 
book were donated to the Theodora Foundation, an organisation 
that brings fun and laughter to children in hospital. In the UK,  
we are working with educational charity Young Enterprise  
– an organisation that runs programmes for more than 325,000 
young people each year to introduce them to the world of  
work, citizenship, business and enterprise.  

SOS Children’s Villages
P&G is working with Aldeas Infantiles SOS, the Spanish partner 
of the global charity SOS Children’s Villages. The charity offers 
accommodation, education and emotional support to vulnerable 
children. Our people provide teaching and training resources and 
share skills with charity staff, as well as helping to raise awareness 
and funding. In Germany, via SOS-Kinderdörfer, P&G employees 
also support the Children’s Village of Monrovia in Africa for 
orphaned and abandoned children.

Children’s Safe Drinking Water
Our Children’s Safe Drinking Water programme involves bringing 
P&G’s PuR water purification technology to the developing world 
on a not-for-profit basis. PuR offers a quick, easy and affordable 
way to clean contaminated water. The programme has already 
delivered more than 700 million litres of clean water, and we  
are committed to deliver another two billion litres of clean  
water by 2012, preventing 80 million days of disease and  
saving 10,000 lives.

Our Children’s Safe Drinking Water programme was recognised 
by the Environmental Protection Agency’s 2007 Children’s 
Environmental Health Excellence Award and the United Nations 
Association USA’s 2007 Global Leadership Award.  
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